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Driving Grocery E-Commerce Growth
with Optimized Order and Fulfillment

Are you struggling to meet customer expectations
while lowering the cost to serve?

Consumers purchase Click-and-collect Year-to-year increase in US

groceries online weekly' grocery sales by 2025 shipping rates for moving
goods by road and rail®

Grocery Challenges
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Digital Enablers
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Strategic Benefits

Improve customer Increase Reduce cost Drive operational
experience conversion rate to serve efficiencies

Delivering the Right Product, at the Right Time,
through the Right Channel.

Would you like to provide reimagined e-commerce experiences that help you meet
customer expectations while improving operational efficiencies? Benefits include:
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FulFill your potential™
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