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Consumer Survey

Consumer spending, brand loyalty
& grocery delivery

To better understand the consumer perspective during the
COVID-19 pandemic, Blue Yonder surveyed more than
1,000 U.S. consumers between March 18-19, 2020.
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Grocery Stores See Growth in Delivery Services
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Blue Yonder is committed to helping its customers face the unexpected. To learn more on how we’re helping to
combat the COVID-19 pandemic’s impact on the global supply chains:




