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The Blue Yonder European survey was conducted by Opinium, a strategic 
insight agency, between March and the end of April 2020. The findings are 

based on 6,018 online interviews with respondents in Europe.

2,000
respondents

1,000
respondents

1,000
respondents

1,000
respondents

1,000
respondents

19%

27%

of shoppers who 
said they would visit 
grocery stores less 
post-COVID-19 

of shoppers who 
said they would visit 
non-grocery stores 
less post-COVID-19

Pre COVID-19

72%
Price 

54%
Range of 
Products

48% 
Stock 

Availability 

Post COVID-19

58%
Stock 

Availability  

56%
Price

39% 
Range of 
Products

58%
of shoppers are 
spending LESS 

on fashion

45%
of shoppers are 
spending LESS 
on electronics

40%
of shoppers are 
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on DIY

23%
of shoppers are 
spending MORE 
on healthcare
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